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MAJMC/PGDJMC SEM I Marks:100 Credits:3

Introduction to Journalism & Mass Communication Th Pr In Hrs./Week

L T P

Course Code Course Type 75 25 3 0 0

MAMJ-101/PGDJ-101 Theory

247

Course Objectives:

To develop an understanding of the human communication process

To provide the learner a historical perspective of the growth of media covering both
pre and post-Independence India

To acquaint the learner with the societal impact of media

Course Outcomes (COs):

CO1: Explain the fundamental concepts, elements, and types of human

communication.

CO2: Describe the historical development of journalism and mass communication in

India, including key milestones before and after Independence.

CO3: Analyze the role and influence of mass media in shaping public opinion and

social change.

CO4: Compare different forms of media (print, broadcast, digital) and assess their
evolution in the Indian context.

Overall Outcomes:

After studying this paper, the learner will have a broad overview of the human

communication process, evolution of media in pre and post-Independence India, emerging
media technologies and impact of media on the society.

Unit Course Outline CO

Mapping

Bloom's

Taxonomy
Level

1

2

3

Human communication - nature and processes, verbal and non-verbal

communication, mass communication, intra-personal, inter-personal and group
communication, communication and social change, barriers to communication

History of press in India and the world - publication of newspaper and

evolution of Indian language press, growth of media in pre-Independence India,
role of media in the Indian Freedom struggle and social reform movements,

radio broadcast and its growth, origin and growth of cinema

Growth of print and electronic media in post-Independence India, growth of
news agencies, expansion of Radio - Akashwani and private radio stations, FM

broadcast, Community radio, commercial radio broadcasting, development of
television and its expansion, satellite and cable television.

4 Cinema and New Media - Growth of commercial and parallel cinema, regional

cinema, growth of new media - internet, digital and social media, online

newspapers, web radio, OTT, emerging technologies and their impact on mass

media

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Evaluate, K6-Create

м
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MAJMC/PGDJMC SEMI

Communication Approaches and Theories

Marks:100 Credits:3

Th Pr In Hrs./Week

L T P

Course Code Course Type 75 25 3 0 0

TheoryMAMJ-102/PGDJ-102

Course Objectives:

To familiarise the learner with both Indian and foreign conceptual approaches to
communication

To provide an overview of various communication models and theories

To strengthen the analytical thinking of the learner so that they can critically analyse

different theoretical approaches to communication

Course Outcomes (COs):

CO1: Identify key Indian and Western approaches to communication and their
historical contexts.

CO2: Explain major communication models and theories, including their components
and relevance.

CO3: Apply selected communication theories to real-world media and interpersonal
communication scenarios.

CO4: Critically evaluate various communication theories and approaches using
analytical frameworks.

Overall Outcomes:

The learner will gain knowledge of the theoretical approaches to communication, be able to

critically analyse them and appreciate their applications in real situations.

Unit Course Outline CO

Mapping

Bloom's

Taxonomy
Level

1

2

3

4

Indian concept of communication - concept of communication in the

shastras, oral tradition, use of cave art, bhoja-patras, rock edicts and pillars for
communication, samvad, story-telling, folk, drama, art of communication in
Natyashastra, sadharanikaran.

Communication models - SMCR, Shannon and Weaver, Lasswell, Osgood,
Dance, Schramm, Gerbner, Newcomb, Westley-Maclean & HUB, Rogers &

Shoemakers -Two steps & multi step flow - Agenda Setting - convergent and
gate-keeping.

Sociological Communication Theories: Agenda Setting, Uses and

Gratification theory, Dependency Theory, Cultivation theory, Knowledge
Gap Theory; Behavioural Theories: Individual difference Theory, Selective
Exposure, Selective Perception & Selective Retention, Balance Theory and
Cognitive Dissonance Theory.

New Media Theories: Interactivity, Digitization and Convergence, Online
Media and Network Society and their Applications, Uses and Limitations;
Propaganda, Public Sphere and Opinion: Manufacturing Consent/ Propaganda
Model (Chomsky& Herman). Asian Perspective of Communication: Wimal

Dissanayake, Bhattnayak, Chen and Mike Mass Communication and
Modernization, Globalization.

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Eyaluate, K6-Create
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MAJMC/PGDJMC SEM I

Print Journalism

Course Code

MAMJ-103/PGDJ-103

MAMJ-103(P)/PGDJ-103(P)

Course Objectives:

Marks:200 Credits:6(3+3)
Th Pr In Hrs./Week

L T* P

Course Type 75 25 2 2 4

75 25

Theory + Practical

* 1 Credit for Theory; 1 Credit for Practical

To provide an in-depth understanding of the print journalism

To teach the fundamentals of news reporting, writing and editing and interview

techniques for print media

To apprise the learners about the fundamentals of still photography

To provide an overview of the printing technologies

Course Outcomes (COs):

CO1: Demonstrate an in-depth understanding of the principles, functions, and

structure of print journalism.

CO2: Apply techniques of news reporting, writing, editing, and interviewing for
various print formats.

CO3: Describe the basics of still photography and its relevance in news media.

CO4: Identify and explain various printing technologies used in the production of
newspapers and magazines.

Overall Outcomes:

The learner will be equipped with the skills of news reporting, news writing and editing of a

news story, writing editorial, columns and features. S/he will become familiar with operations

of still photography camera and print and publication technologies.

Unit Course Outline Co

Mapping

Bloom's

Taxonomy
Level

1

2

3

4

Concept of news, elements of news, news values, characteristics of a news
story, structure of a newspaper organization, newsroom and news desks,

editorial structure and responsibilities, sources of news, news gathering,
specialised reporting - political, financial, parliament, legal, international,

gender, development, science, health, yoga, cultural, sports, war, crime,

disaster, weather and others, investigative reporting, citizen journalism.

Writing and editing for print media - styles and techniques, lead and body of a

news story, inverted pyramid model, paragraphing, headline, page making and

layout, feature writing, article writing, editorial, interview techniques for print
media.

Photo Journalism, basics of still photography, types of still cameras, lenses
photo films, processing of photo films, digital photography, camera angles,
lighting, composition of shots, photo editing softwares.

An overview of print and publication technologies - historical perspective,
digital printing, desktop publishing.

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Evaluate, K6-Create

11
м
и
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MAJMC/PGDJMC SEM II

Digital Media and AI

Course Code

MAMJ-202/PGDJ-202

MAMJ-202(P)/PGDJ-202(P)

Course Objectives:

Marks:200 Credits:6(3+3)

Th Pr In Hrs./Week

L T* P

Course Type 75 25 2 2 4

Theory + Practical
75 25

* 1 Credit for Theory; 1 Credit for Practical

To provide the learner an overall understanding of the digital media scenario

To teach the fundamentals of online journalism

To apprise about the revenue models of online media

To prepare the learners to make use of AI tools for journalism and mass

communication

Course Outcomes (COs):

CO1: Demonstrate an understanding of the evolution and structure of the digital
media ecosystem.

CO2: Apply the principles of online journalism to produce digital content
multiple platforms.

CO3: Analyze various online media revenue models and monetization strategies.

across

CO4: Utilize basic AI tools and applications for content creation, data analysis, and
media management.

Overall Outcomes:

At the end of this course, the learner will gain considerably good knowledge of digital, online

media operations, Artificial Intelligence, the ethical issues concerning digital media. S/he will

be prepared to independently handle the digital media platforms for mass communication.

Unit

1

2

Course Outline

Introduction to digital and new media, internet and changing media scenario,

impact of internet on the society, types of digital media, social media
theories, new media and cultural identity, new media and inter-cultural
communication, online communities, information society, digital divide,

ethical issues in online media, IT Act, fake news, deep fakes, cybercrime,
cyber laws, case studies

Digital Journalism, convergence of media, online journalism in India, online

newspapers and channels in India, Instagram, YouTube, blogging, instant
messaging, reels, digital media and citizen journalism, internet radio,
podcasts, live streaming, technical components of new media, business

models of online media - marketing and revenue, online advertising,
learning, e-commerce, case studies.

e-

3 Concept and definition of Artificial Intelligence, historical developments,

4

influence of AI on media, AI powered chatbots and virtual assistants, AI as

aid to newsroom operations, AI algorithms for content creation, story

writing, generating articles, analyzing trends, analyzing images and videos,
fact checking and verification AI aided targeted advertising, legal and
ethical issues.

AI
An overview of AI and automation of production processes, Robotics and

News Reader, AI tools in Visual perception - Information and
Management systems, AI tools in Lighting and Shading - Production

CO

Mapping

Bloom's

Taxonomy
Level

{ 20

280



Process, AI tools in digital film production, Augmented Intelligence vs
Artificial Intelligence.

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Evaluate, K6-Create
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Digital Media and Al
Practical

(90 hours)
Workshops:

(i) Digital Media

(ii) Application of Al Tools in Media

The learner will create content for digital media as part of the practical exercise. S/he
will make short video stories, reels (at least two stories and 2 reels). S/he will design

individual pages for free online platforms, do news stories for online media with
relevant pictures (at least 4 text stories).

{ 21 }
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MAJMC/PGDJMC SEM II

Electives (Choose anyone):
(i) TV News Anchoring and personality

development

Marks:100 Credits:4

Th Pr In Hrs./Week

L T P

(ii) Desktop Publishing
Course Code

MAMJ-204/PGDJ-204

Course Tурe 0 1 6

75 25
Practical

Practical

(T=15, Practical hours = 90)

TV News Anchoring and personality development

The learner will undergo a practical training to develop TV news anchoring, reporting and
online interviewing skills. The training will include imparting skills of anchoring techniques,
language and diction, voice modulation, body language and on-screen presence. The sessions
will be conducted for live studio practice for news presentation and debating/ panel hosting.

Or.

Desktop Publishing

The learners will be divided into groups. They will write articles on issues of current affairs,

topics of cultural and tourism significance, national importance, features, editorial etc. The
end product will be publication of a magazine.

(264)

( 24 }
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MAJMC/ PGDJMC SEM II

Report Writing and Viva

Marks:100 Credits:3

Th Pr In Hrs./Week

L T P

Course Code Course Type 0 0 0

Internship (3-4 weeks)

Internship

The student will undergo 3-4 weeks internship after 2nd Semester break in a newspaper/ TV

news/ digital media organization. S/he will submit the relevant certificate from the

organization along with a report on the internship.

25

ме

265


