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MAMJ-101/PGDJ-101 Theory

247

Course Objectives:

To develop an understanding of the human communication process

To provide the learner a historical perspective of the growth of media covering both
pre and post-Independence India

To acquaint the learner with the societal impact of media

Course Outcomes (COs):

CO1: Explain the fundamental concepts, elements, and types of human

communication.

CO2: Describe the historical development of journalism and mass communication in

India, including key milestones before and after Independence.

CO3: Analyze the role and influence of mass media in shaping public opinion and

social change.

CO4: Compare different forms of media (print, broadcast, digital) and assess their
evolution in the Indian context.

Overall Outcomes:

After studying this paper, the learner will have a broad overview of the human

communication process, evolution of media in pre and post-Independence India, emerging
media technologies and impact of media on the society.

Unit Course Outline CO

Mapping

Bloom's

Taxonomy
Level

1

2

3

Human communication - nature and processes, verbal and non-verbal

communication, mass communication, intra-personal, inter-personal and group
communication, communication and social change, barriers to communication

History of press in India and the world - publication of newspaper and

evolution of Indian language press, growth of media in pre-Independence India,
role of media in the Indian Freedom struggle and social reform movements,

radio broadcast and its growth, origin and growth of cinema

Growth of print and electronic media in post-Independence India, growth of
news agencies, expansion of Radio - Akashwani and private radio stations, FM

broadcast, Community radio, commercial radio broadcasting, development of
television and its expansion, satellite and cable television.

4 Cinema and New Media - Growth of commercial and parallel cinema, regional

cinema, growth of new media - internet, digital and social media, online

newspapers, web radio, OTT, emerging technologies and their impact on mass

media

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Evaluate, K6-Create

м
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MAJMC/PGDJMC SEMI

Communication Approaches and Theories

Marks:100 Credits:3

Th Pr In Hrs./Week

L T P

Course Code Course Type 75 25 3 0 0

TheoryMAMJ-102/PGDJ-102

Course Objectives:

To familiarise the learner with both Indian and foreign conceptual approaches to
communication

To provide an overview of various communication models and theories

To strengthen the analytical thinking of the learner so that they can critically analyse

different theoretical approaches to communication

Course Outcomes (COs):

CO1: Identify key Indian and Western approaches to communication and their
historical contexts.

CO2: Explain major communication models and theories, including their components
and relevance.

CO3: Apply selected communication theories to real-world media and interpersonal
communication scenarios.

CO4: Critically evaluate various communication theories and approaches using
analytical frameworks.

Overall Outcomes:

The learner will gain knowledge of the theoretical approaches to communication, be able to

critically analyse them and appreciate their applications in real situations.

Unit Course Outline CO

Mapping

Bloom's

Taxonomy
Level

1

2

3

4

Indian concept of communication - concept of communication in the

shastras, oral tradition, use of cave art, bhoja-patras, rock edicts and pillars for
communication, samvad, story-telling, folk, drama, art of communication in
Natyashastra, sadharanikaran.

Communication models - SMCR, Shannon and Weaver, Lasswell, Osgood,
Dance, Schramm, Gerbner, Newcomb, Westley-Maclean & HUB, Rogers &

Shoemakers -Two steps & multi step flow - Agenda Setting - convergent and
gate-keeping.

Sociological Communication Theories: Agenda Setting, Uses and

Gratification theory, Dependency Theory, Cultivation theory, Knowledge
Gap Theory; Behavioural Theories: Individual difference Theory, Selective
Exposure, Selective Perception & Selective Retention, Balance Theory and
Cognitive Dissonance Theory.

New Media Theories: Interactivity, Digitization and Convergence, Online
Media and Network Society and their Applications, Uses and Limitations;
Propaganda, Public Sphere and Opinion: Manufacturing Consent/ Propaganda
Model (Chomsky& Herman). Asian Perspective of Communication: Wimal

Dissanayake, Bhattnayak, Chen and Mike Mass Communication and
Modernization, Globalization.

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Eyaluate, K6-Create



BOOKS FOR REFERENCE:

250

Chandler, D. (2007). Semiotics: The basics (2nd ed.). Routledge.

Fiske, J. (2011). Introduction to communication studies (3rd ed.). Routledge.

Griffin, E., Ledbetter, A., & Sparks, G. (2020). A first look at communication theory

(10th ed.). McGraw-Hill Education.

McQuail, D., & Deuze, M. (2020). McQuail's media and mass communication theory

(7th ed.). SAGE Publications.

West, R., & Turner, L. H. (2018). Introducing communication theory: Analysis and
application (6th ed.). McGraw-Hill Education.

दुबे, डी. सी.(2019).संचार सिद्धांत. भोपालः माधव बुक्स ।

पांडेय, सुरेश.(2018).संचार और जनसंचार के सिद्धांत. दिल्ली:हिंदी ग्रंथ अकादमी ।

शर्मा, रामजी लाल. (2017). जनसंचार और संचार सिद्धांत. आगरा: साहित्य भवन ।

श्रीवास्तव, अर्चना. (2021). संचार के विभिन्न प्रतिमान एवं सिद्धांत. लखनऊः न्यू एज

पब्लिकेशंस ।

सिंह, चंद्रभूषण. (2020). संचार के सिद्धांत और परिप्रेक्ष्य (2रा संस्करण).वाराणसी: भारत

बुक सेंटर ।

M



MAJMC/PGDJMC SEM I

Print Journalism

Course Code

MAMJ-103/PGDJ-103

MAMJ-103(P)/PGDJ-103(P)

Course Objectives:

Marks:200 Credits:6(3+3)
Th Pr In Hrs./Week

L T* P

Course Type 75 25 2 2 4

75 25

Theory + Practical

* 1 Credit for Theory; 1 Credit for Practical

To provide an in-depth understanding of the print journalism

To teach the fundamentals of news reporting, writing and editing and interview

techniques for print media

To apprise the learners about the fundamentals of still photography

To provide an overview of the printing technologies

Course Outcomes (COs):

CO1: Demonstrate an in-depth understanding of the principles, functions, and

structure of print journalism.

CO2: Apply techniques of news reporting, writing, editing, and interviewing for
various print formats.

CO3: Describe the basics of still photography and its relevance in news media.

CO4: Identify and explain various printing technologies used in the production of
newspapers and magazines.

Overall Outcomes:

The learner will be equipped with the skills of news reporting, news writing and editing of a

news story, writing editorial, columns and features. S/he will become familiar with operations

of still photography camera and print and publication technologies.

Unit Course Outline Co

Mapping

Bloom's

Taxonomy
Level

1

2

3

4

Concept of news, elements of news, news values, characteristics of a news
story, structure of a newspaper organization, newsroom and news desks,

editorial structure and responsibilities, sources of news, news gathering,
specialised reporting - political, financial, parliament, legal, international,

gender, development, science, health, yoga, cultural, sports, war, crime,

disaster, weather and others, investigative reporting, citizen journalism.

Writing and editing for print media - styles and techniques, lead and body of a

news story, inverted pyramid model, paragraphing, headline, page making and

layout, feature writing, article writing, editorial, interview techniques for print
media.

Photo Journalism, basics of still photography, types of still cameras, lenses
photo films, processing of photo films, digital photography, camera angles,
lighting, composition of shots, photo editing softwares.

An overview of print and publication technologies - historical perspective,
digital printing, desktop publishing.

Bloom's Taxonomy Level: K1-Remember, K2- Understand, K3- Applying, K4- Analyze, K5- Evaluate, K6-Create

11
м
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